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Background

e Federally registered,
non-profitinitiated in 2008

e C(Created as a result of the
first National Invasive
Species Forum

e Mandate and focus
established by national
members

e Governed by a ‘4 chamber’
Board: Governments,
Chapters,
Industry/Businesses

and Indigenous r
Organizations %adwn Council Conseil Canadien sur les 2

- on Invasive Species Espéces Envahissantes
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Presentation Notes
Federally registered non-profit organization 
Created as a result of a multi-agency, Canada-wide meeting at the first National Invasive Species Forum held in Ottawa
Collectively, all agencies called for a strong, national and inclusive organization that could serve as a national voice and link the range of provincial and territorial invasive species perspectives from coast to coast to coast
Today, the CCIS is guided by a four-chamber Board of Directors, along with various working groups, whose Directors and members include federal and provincial/territorial governments, indigenous organizations, industry and invasive species organizations from across Canada.  
All of the provincial/territorial invasive species councils are involved and with other Directors, represent all corners of the country. 



Board of Directors

Working together to improve coordination among provinces
and territories across Canada, and beyond borders.
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Chapters

e Provide a strong national Y Conseil quebecois K" sasarcrewan
/8 des espéces exotiques INVASIVE SPECIES
VOlCe Menvchissuntes counci.

e Grow & Strengthen o I PE]
1{9(: invasiwe B onamio
ropetriwa species counail  INVASIVE Fi AN

Create dialogue

Collaborate together NTSC %@xm

Yukon Invasive Species Commlttee

Delivery of National
Programs
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To strengthen the national ‘network’ and messaging across Chapters to build a strong national voice. 
To have one chapter recognized in each province, territory and/or region. 
To support the growth and strength of the chapters.
To facilitate regular dialogue across chapters on mutual strategic/operational issues. 
To recognize the unique role of the chapters as key in the broader composition of the Board.
Work collaboratively to develop clear national messages and reporting. 
Enhance the coordination and delivery of invasive species awareness campaigns by creating effective, consistent and branded National Taking Action Programs that can be used across Canada.



What We Do

Focus on pathways:
firewood, horticulture,
aquatic and terrestrial
recreation, pet and
aquarium trade

Linking invasive species
councils, government
agencies, indigenous and
industry & non-profits
together

b

Dog Strangling-Vine threatens
the monarch butterfly, take action
to prevent spreading it.

+ REMOVE plants, insects & mud from boats, gear and pets.

» CHECK your tires an bikes and ATV: and mmove any plant
parts befare moving fo 2 newarsa,

» CLEAN your gear befare entering & keaving the recreation site.

»STAY on designated raads & trails.

STOP INVASIVE SPOORES
I YOUR TRACKS.

# LEARN to identify common invasive species and REPORT them! ]

ATTENTION

Invasive species
impact our waters

Once you leave the water...

CLEAN DRAIN DRY

plants, animals all water from all parts of your
and mud from boat and gear beoat and gear
boat and gear onto land completely

Report Zebra or Quagga rmussel sightings 1o the
R.A.P.P. Hotline 1-877-952-7277
For more information:

CleanDrainDry.ca

CLEAN
-
DRAIN

o (BT e
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Our focus is pathways - preventing species introduction and movement will reduce impacts and save costs for everyone
National taking action programs: clean drain dry, horticulture, play clean go, buy local burn local
Will continue to expand our pathway and program focus as we continue to grow: work and equipment, shipping, don’t let it loose etc 
We link and connect groups across the country together, improving coordination, reducing duplication, facilitating the sharing of information, sharing success stories/lessons learned and assisting with building capacity 
The resources we create are all national and bilingual and are to be shared and used by all partners with a stake in invasive species 
We also work with groups to re-establish and build invasive species councils
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What We Do

Hosting educational/information Improving coordination across

sharing events Canada and beyond borders

( Conadion Counell  Comanil Comaddion sor bes
on Tsvushes Species Esplees Emvabiziantes

NATIONAL
VOLUNTARY CODE
OF CONDUCT FOR For Landscape Architects,
THE ORNAMENTAL Landscape Contractors,
9 HORTICULTURE g;?:iﬁr;" r;': ;;l?::d AL
o a V INDUSTRY

and Specifiers

on Invasive Species Espéces Envahissantes
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We also focus on hosting education and information sharing events, including national forums and workshops and regional workshops and strategy building sessions
Our national forums and workshops connect various stakeholders together to share knowledge and information on invasive species planning and initiatives in Canada across invasive species managers from all levels of governments, organizations and others
Our last national forum played a more strategic role in obtaining specific feedback on actions moving forward for us and our government partners
We also improve coordination across our borders through partnerships with orgs like NAISMA, PNWER, etc and attend national events to ensure our efforts are aligning 



National Taking
Action Plan (2016)

This plan outlines the main education
and outreach strategies recommended
for invasive species prevention and
management across Canada

Goals:

e (Canadians adopt new behaviours that
block targeted pathways spreading
invasive species

e Creation of consistent messaging and
branding for all programs

e Community based social marketing is
the cornerstone

 Identify and engage with key partners
and stakeholders

* Website hub is developed

 Action plan being updated 2019/2020 (Q‘
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NATIONAL BASELINE
SURVEY 2018

Establish a ‘benchmark’
of Canadians knowledge
related to invasive species
and campaigns

Gathered information
on current ‘behaviours’
related to the movement
of firewood, boating etc

Goal of survey is to
inform the development

of the campaigns moving
forward

( Canadian Council Conseil Canadien sur les

- on Invasive Species Espéces Envahissantes


Presenter
Presentation Notes
In 2018 Ken Donnelly from Beyond Attitude hired to develop survey to gather baseline information of Canadians knowledge
Questions asked about general awareness, motivators, barriers, activity level, where they get their information etc
Worked with partners to spread through networks
1800 respondents from 
The North (comprising Yukon, Northwest Territories and Nunavut),
British Columbia,
Prairies,
Ontario,
Quebec,
Maritimes,
Newfoundland and Labrador.
Data can be continued to be mined
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NATIONAL SURVEY
RESULTS 2018

90% of firewood users
indicated that they use
firewood for campfires,
bonfires and recreation

Most people report they

source firewood locally

AS - Areyou aware of any regulations in your province/territory that ban the movement of firewood outside of local areas?
SUMMARY Filter: Completed surveys AND Yukon, Northwest Territories, Nunavut, British Columbia, Saskatchewan, Manito...;
sample size = 1218; 86% filtered out

When camping,
45% reported they buy
firewood at campsite

( Canadian Council Conseil Canadien sur les
on Invasive Species Espéces Envahissantes 9
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 Example of results for firewood:
These findings suggest that people are most likely to source firewood close to where they burn it, which for the purpose of this survey, was defined as within 15 km. 
Further analysis of the survey results indicates that the cost of delivery or of gas is a significant motivator of sourcing firewood locally.
Respondents were asked if they had seen any information campaigns that asked people not to move firewood. Just over half had (54%) 



b

NATIONAL SURVEY

RESULTS

25% indicate they check

and remove invasive
species

Most people don’t check
and remove due to lack of
awareness

Education campaigns

motivate people

'_J:'-: Forgetting

equi'ﬁmentr’facil'ties

| _awa Freress- =

clea |||“
Nk .« =
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Example of general results and motivators 
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NATIONAL SURVEY

RESULTS

Increase awareness
and improve
attitude - level of
concern and
willingness to take
action increases

People like
signage, road signs,
social media and
workshops

Attitude and
awareness alone
still not enough

Need to remind
people often
and secure
commitments

.!!EH'[']‘![ ;;;; - B

DON'T MOVE
FIREWOOD

Hitchhiking insects like
the Emerald Ash Borer
can kill forests

( Canadian Council Conseil Canadien sur les 11
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Two in three (67%) of residents were not aware of regulations that prevented the movement of firewood in their province. 
Four in ten (38%) of respondents indicated they thought moving firewood was quite risky for our forests (8-10 on a 10-point scale), while 15% felt there was little risk (answering 1-3). Almost half (47%) were in the middle of the scale, answering between 4 and 7. 
Barriers:
Availability of firewood in the area where it is to be burned 
Availability of local woodlots, permitted cutting areas
Lack of sellers in remote areas
Local wood quality (too wet)
Cost, including more expensive wood at a campground, and bringing home wood purchased or unused at campground
Restrictions on cutting or gathering wood in parks or other areas
Lack of knowledge of risks
Lack of knowledge about where the seller obtained the wood
Lack of tools or capability to cut or gather wood themselves
Motivators:
Availability nearby, including deadfall wood that can be gathered on site
Reasonable cost or free for good quality, dry wood (there were a lot of complaints of the high cost of firewood in parks)
Convenience
Knowledge of why it is important to buy it where you burn it
Knowledge that there could be consequences if caught moving it
Increase awareness
The results indicate that there needs to be some attention paid to fostering a greater concern of risk to our forests. 
It is difficult to encourage people to adopt a new behaviour when they perceive little reason to do so.
Attitude and awareness not enough:
Even if aware of risk, people will still bring their own firewood if they cannot purchase low cost, good quality firewood
Communications important
Reminders needed 
the best way to encourage people to acquire their wood locally is to remind them what to do, when they are doing it. 
It makes sense to include this information at all campsites and campgrounds where people are likely to be burning firewood. 
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PLAYCLEANGO

Adopted from Minnesota in
2018

Follows behaviour change

methodology like our other

campaigns
STOP INVASIVE SPECIES
IN YOUR TRACKS.
Work collaboratively across | layCleanGo.ca
Canada to encourage
recreation while protecting PLAYCLEANGO.CA

the outdoors
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Play Clean Go is definitely the most recreation focused campaign, followed closely by Clean Drain Dry 
PlayCleanGo started as a Minnesota State, education initiative to stop the spread of invasive species in parks and natural areas. 
The Canadian Council on Invasive Species entered into an agreement with Minnesota in late 2016 that enabled Canadian Council on Invasive Species to adapt and implement PlayCleanGo: Stop Invasive Species in Your Tracks, as a national branded program across Canada.  
Its important we continue to work with partners and other groups like industry, to encourage recreation while incorporating behaviour change tactics that will result in the prevention of invasive species 


b

PLAYCLEANGO

# of resources completed
and update, including
graphic standards

Boot brushes available for
purchase

Partners can sign-up via
website and make a pledge

COME CLEAN.
LEAVE CLEAN

| STOP
INVASIVE SPECIES
IN MY TRACKS

STOP INVASIVE SPECIES
_ INYOUR TRACKS.

deanGo.ca

Help Prevent The Spread
Of Invasive Plants And Animals.

REMIOVE planis, animals & mud from boots, gear, pets & wehides.
(CLEAN your gear before entering & leaving the remeation site.
STAY on designated mads & trails.

REPORT invasive species to 1-B00-563-7711 e
or EDDMap’ ong/Ontario L

- Conseil Canadien sur les
IihG
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Play Clean Go is definitely the most recreation focused campaign, followed closely by Clean Drain Dry 
PlayCleanGo started as a Minnesota State, education initiative to stop the spread of invasive species in parks and natural areas. 
The Canadian Council on Invasive Species entered into an agreement with Minnesota in late 2016 that enabled Canadian Council on Invasive Species to adapt and implement PlayCleanGo: Stop Invasive Species in Your Tracks, as a national branded program across Canada.  
Its important we continue to work with partners and other groups like industry, to encourage recreation while incorporating behaviour change tactics that will result in the prevention of invasive species 
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PLAYCLEANGO - WHAT’S

NEXT FOR 2020

70+ Canadian Partners +
National Partnerships i.e.
Parks Canada and NCC

Working with partners on
various needs i.e.
advertisements

Expanding to WorkCleanGo

resources, attending events,
building more partnerships

Aidez a protéger nos prairies indigénes en empéchant
la propagation des plantes envahissantes.
= ENLEVEZ ks éléments de plantes et la boue de vos bottes, vétements
et animaux de compagnie,
= NETTOYEZ votre équipement avant d’entrer dans le parc ou d'en sortir,

= APPORTEZ des cubes alimentaires, des granules et des flocons d'avoine
ou de | avoine cuite & la vapeur pour vos chevaux.

= APPRENEZ i identifier les plantes envahissantes courantes,

» SIGNALEZ toute plante envahissante aux employés du parc au moyen
de I'application INaturalist.

Jef s, Peos Q‘:’L‘m Lol ot 15
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Play Clean Go is definitely the most recreation focused campaign, followed closely by Clean Drain Dry 
PlayCleanGo started as a Minnesota State, education initiative to stop the spread of invasive species in parks and natural areas. 
The Canadian Council on Invasive Species entered into an agreement with Minnesota in late 2016 that enabled Canadian Council on Invasive Species to adapt and implement PlayCleanGo: Stop Invasive Species in Your Tracks, as a national branded program across Canada.  
Its important we continue to work with partners and other groups like industry, to encourage recreation while incorporating behaviour change tactics that will result in the prevention of invasive species 
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CURRENT RESOURCES
AVAILABLE - ONLINE

Boot brush sign

* Factsheet template WIPE YOUR FEET!

Invasive plants can damage our environment and harm our economy. Shnes-narrythe
[ ) POSterS mware;nl;:sﬁnlfyzlrmhszfnwee;::gwlhmgm s area. ondspes
[

Sticker templates

What's The Pﬂll:liem?

 Boot brushes .%E@H;;m
FL8 S I ol gy ke 0 e e
e Rack card T

Trail head sign

Dog Strangling-Vine threatens
the monarch butterfly, take action

1o prevent spreading it.
= REMOVE plants, insects & mud from boots, gear and pets.
and ATVs
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Based on feedback from the working group, two key posters were developed
Poster on the left is targeting producers, retailors
Second poster is focused on campground users
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BUY LOCAL
BURN LOCAL
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BUY LOCAL BURN LOCAL

Began development in
2018

Worked closely with
National Firewood

P

Movement Working Group
to develop resources

>

2018 National survey key

in message development BUYLOCALBURNLOCAL.CA

( Canadian Council Conseil Canadien sur les 1
on Invasive Species Espéces Envahissantes 8
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Following our usual methods, we took the research from the national survey, formed a working group and reviewed existing firewood campaigns to begin the campaign
Our working group was key in the development of the resources
The national survey was key in development of the messaging 
Based on the research and lessons learned and experience from working group members, Buy Local Burn Local was formed (some existing campaigns use “Don’t move firewood”, but working group experts found buy local burn local was more inclusive and don’t move firewood can have a negative connotation and you can technically move firewood in regulated area)
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BUY LOCAL BURN LOCAL

2019 priorities included
logo and consistent
branding, education
resources and best

practices

Website and pledge form
now live

Participated in Firewood
Month

0 OCTOBER I
g [3¢AL FIREWOOD MONTH

Forest pests such
as gypsy moths,
emerald ash borer and
the Asian long-horn beetle
are often moved through.
firewood and can destroy |
Canadian forests and
urban frees

BUY LOCAL.

Buy firewsod ot or near where
you will use it. Leave any unused
firewood on site.

Cana annual
mber losses due to
invas e estimated at
$720 MILLION
(Canadian Action Plan for
Invasive Alien Te
and Plant

BURN LOCAL.

firewaod with yo
burn comple

REPORT INFESTED FIREWOOD AND INVASIVE PESTS.

oduct may be

Regulated invasi 1d reported.

BuyLocalBurnLocal.ca

19
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Following our usual methods, we took the research from the national survey, formed a working group and reviewed existing firewood campaigns to begin the campaign
Our working group was key in the development of the resources
The national survey was key in development of the messaging 
Based on the research and lessons learned and experience from working group members, Buy Local Burn Local was formed (some existing campaigns use “Don’t move firewood”, but working group experts found buy local burn local was more inclusive and don’t move firewood can have a negative connotation and you can technically move firewood in regulated area)
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BUY LOCAL BURN LOCAL -
WHAT'S NEXT FOR 2020

INVASIVE
SPECIES IN

OUR FORES 'ﬁﬁﬁ{‘,‘E
A Resource for Educators SPECI Es a

Expanded working group to
include focus beyond
firewood

Research on domestic
movement of logs, creation

of a voluntary certification
program

Webinars and forest
management best practices,
working with partners
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Following our usual methods, we took the research from the national survey, formed a working group and reviewed existing firewood campaigns to begin the campaign
Our working group was key in the development of the resources
The national survey was key in development of the messaging 
Based on the research and lessons learned and experience from working group members, Buy Local Burn Local was formed (some existing campaigns use “Don’t move firewood”, but working group experts found buy local burn local was more inclusive and don’t move firewood can have a negative connotation and you can technically move firewood in regulated area)
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CURRENT RESOURCES
AVAILABLE - ONLINE AND
PRINT

e Best practices for retailors,
campground owners ad firewood
producers

A\ 8% | FIREWOOD

Transports Tree- x

insects and diseases.

* [nvasive Species in Our Forests

Activity and Colouring Book B — __BuviocAL
_ o S e
e Invasive Species in Our Forests e o i BURN LOCAL

Educators Guide BURNLoCAL | A T e
[ ] PO Sters time, only use local firewood. J
e Decal

.............

..........

FIREWOOD
L% ALERT!

Insects and Disea Moving firewood transports tree-killing

If you brought non-local firewood with you, use first
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Based on feedback from the working group, two key posters were developed
Poster on the left is targeting producers, retailors
Second poster is focused on campground users
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CLEAN DRAIN DRY - BC

PILOT

Pilot project in BC
funded by DFO
from 2018-2021

Focus is on signage,
social media and
PSAs

Encourages boaters
and aquatic
recreationists to
CLEAN DRAIN DRY

CLEAN
DRAIN
DRY

Prevent the Spread of Aquatic
Invasive Species

a3/
e

Will establish base
for a NATIONAL
campaign

CLEANDRAINDRY.CA

( Canadian Council Conseil Canadien sur les 2
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The Canadian Council on Invasive Species has partnered with Fisheries and Oceans Canada in launching the Clean Drain Dry program in BC, as the foundation for a national program. 
The project aims to encourage boaters, aquatic recreationists, and fishers, who play a critical role in protecting local watersheds from invasive species, to clean, drain, and dry all boats, equipment, and gear. 
The three-year pilot project will focus on three main outreach and education components. An online hub for Clean Drain Dry information and resources will be established; Clean Drain Dry signage will be created, to be installed by participating partners across BC; and a social and digital media campaign will be developed, including videos and Public Service Announcements.
Have had extensive input and help from a working group made up of experts from DFO, Gov of BC, ISC BC, Gov of NB, Gov of ON, nonprofit groups
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CLEAN DRAIN DRY - BC
PILOT

6 + resources 4 sign versions
developed, + 6 developed, 174
newsletter signs installed in
content/articles year 1 by 34
/year and website partners

New partners
4 social media outside of BC using
videos/PSAs resources
developed developed - YK, NB,
NWT

3500 rack cards, 3300 stickers, 950 window

clings, and nearly 1750 floating key chains
delivered

ATTENTION

Invasive species
impact our waters

plants, ammals
and mud from
boat and gear

CLEAN
ol DRAIN

DRY

Once you leave the water...

CLEAN DRAIN DRY

all water from all parts of your
boat and gear boat and gear
onto land completely

Qﬁ'&:‘i::‘.. s el D (RE e

Repart febra or Quagga mussel sightings 1o the
R.A.P.P. Hotline 1-877-952-7277
Far more inforrmaticn:

CleanDrainDry.ca

(¢

Canadian Council Conseil Canadien sur les
on Invasive Species Espéces Envahissantes
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The Canadian Council on Invasive Species has partnered with Fisheries and Oceans Canada in launching the Clean Drain Dry program in BC, as the foundation for a national program. 
The project aims to encourage boaters, aquatic recreationists, and fishers, who play a critical role in protecting local watersheds from invasive species, to clean, drain, and dry all boats, equipment, and gear. 
The three-year pilot project will focus on three main outreach and education components. An online hub for Clean Drain Dry information and resources will be established; Clean Drain Dry signage will be created, to be installed by participating partners across BC; and a social and digital media campaign will be developed, including videos and Public Service Announcements.
Have had extensive input and help from a working group made up of experts from DFO, Gov of BC, ISC BC, Gov of NB, Gov of ON, nonprofit groups



e —
CLEAN DRAIN DRY - BC

PILOT - WHAT'S NEXT FOR
2020 ATTENTION

Invasive species
impact our waters

—

L2,

Increase social
media presence
through paid
campaign

Publish and share
social media
videos/PSAs

e mchar it bocket docklines bl mikers  allr  bonke el (ve-medls bilge prop motar

Once you leave the water...

CLEAN DRAIN DRY

plants, amimals all water from all parts of your

. and mud from boat and gear boat and gear

Secure Year 2 Contlnue to wo rk boat and gear onto land completely
with partners

Partners Outgde B C CLEAN Report Zebra or Quagga mussel sightings 1o the

DRAIN R.A.P.P. Hotline 1-877-952-7277
* For mone information:
DRY CleanDrainDry.ca

Q‘:".::':;.‘.. el [ e Lﬁc L
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The Canadian Council on Invasive Species has partnered with Fisheries and Oceans Canada in launching the Clean Drain Dry program in BC, as the foundation for a national program. 
The project aims to encourage boaters, aquatic recreationists, and fishers, who play a critical role in protecting local watersheds from invasive species, to clean, drain, and dry all boats, equipment, and gear. 
The three-year pilot project will focus on three main outreach and education components. An online hub for Clean Drain Dry information and resources will be established; Clean Drain Dry signage will be created, to be installed by participating partners across BC; and a social and digital media campaign will be developed, including videos and Public Service Announcements.
Have had extensive input and help from a working group made up of experts from DFO, Gov of BC, ISC BC, Gov of NB, Gov of ON, nonprofit groups



CURRENT RESOURCES
AVAILABLE - ONLINE

4 signs
Decal
Chamois
Rack card

Keychain

Zebra and quagga mussel fact sheet

/

a3/

C

cleandraindry.ca

| CLEAN
DRAIN
DRY

to prevent the spread of
aquatic invasive species

~

/

Practice CLEAN DRAIN DRY to protect
our lakes and rivers from the spread
of aguatic invasive species,

CLEAN &)

plants, animals and mud from your boat and gear
= Ensure that anything you remaove is dispossd of onto land

= Do a vissal inspection of the watercraft and gear bo make
sare everything is removed

DRAIN 6%

all water from your boat and gear onto land

# This includes all internal compartments, ballast tanks,
live weells, bilges, bait backets, motors et

# Pull all plugs==it is ilksgal to transport plugged watercraft
in some provinces and US states

DRY @

all parts of your boat and gear completely
# Make sure no water ks left standing
# Usea sponge ar towel for hard ko dry areas

CleanDrainDry.ca

( Canadian Council Conseil Canadien sur les
on Invasive Species Espéces Envahissantes
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NATIONAL

BE PLANT WISE
OF CONDUCT FOR For Landscape Architects,

THE ORNAMENTAL lant]s:tf;-_ms _Cr_\n':rac_a'?.
HORTICULTURE | foversfontiresie
20 & INDUSTRY

and Specifiers

Began development in
2018

Guided by National

Horticulture Invasive Plants ((@mw <

WOI'klng GI‘OU.p - onInvasive Species |

CANADA’S

National Voluntary Code of UNWANTED

Conduct and Canada’s Most ::T_‘A"\f_'l!gE

Unwanted Invasive Plants,
website, pledge form

Invasive species are a growing threat to Canada’s This list outlines some of Canada's unwanted invasive

ecosystems and are capab]e ofmrerta.hn,g species from coast to coast to coast. The goal of the list
and d.{sp].acing native gpecies,mtlwug}l most is to raise awareness of invasive plant species across
introduced plants do not disrupt ecosystems, Canada, It was developed by cross-referencing Invasive

there are a very limited number of ‘alien, non- plant lists from Invasive species councils across Canada 28
3

native’ plants that are identified as 'high risk as well as regulated species lists. Not all of the species
i e are currently widespread in the gardening, horticulture
:d a 7 s a bfihﬂj heaith aTTld Safell:}c or landscaping trade, but are still of high concern
i ?nmme_nt' m _B e_u)r:only ) ‘ese_ plmts across Canada and could be traded among gardeners
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Following our usual methods, we took the research from the national survey, formed a working group and reviewed existing firewood campaigns to begin the campaign
Our working group was key in the development of the resources
The national survey was key in development of the messaging 
Based on the research and lessons learned and experience from working group members, Buy Local Burn Local was formed (some existing campaigns use “Don’t move firewood”, but working group experts found buy local burn local was more inclusive and don’t move firewood can have a negative connotation and you can technically move firewood in regulated area)
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BE PLANT WISE - WHAT’S
NEXT FOR 2020 e BEPLANTPWISE :

Code of Conduct promotion
materials i.e. postcard,
whiteboard videos etc.

ITake the Pledge!

On behalf of our company, we recognize that invasive plants are a threat to Canada’s landscapes and ecosystems and are com-mitted to taking action to

prevent the introduction and spread of high-risk invasive plants. As a practitioner in the ernamental horticulture industry, we are committed to adopting the

Code of Conduct and implementing best practices within our business to prevent the spread of invasive species within the urban and natural environment.

Attend conference and
landscape events | - i

Voluntary recognition | |

( Canadian Council Conseil Canadien sur les 2
on Invasive Species Espéces Envahissantes 9

program



Presenter
Presentation Notes
Following our usual methods, we took the research from the national survey, formed a working group and reviewed existing firewood campaigns to begin the campaign
Our working group was key in the development of the resources
The national survey was key in development of the messaging 
Based on the research and lessons learned and experience from working group members, Buy Local Burn Local was formed (some existing campaigns use “Don’t move firewood”, but working group experts found buy local burn local was more inclusive and don’t move firewood can have a negative connotation and you can technically move firewood in regulated area)



OTHER -
“ ATTENTION!

HUNTERS, CAMPERS
b AND ATV USERS

Expand and strengthen our
Taking Action Campaigns

Grow and strengthen

collaboration THIS FALL, HELP PROTECT OUR TREES AND FORESTS!

BUY LOCAL. BURN LOCAL.

If you brought nan-ocal
Buy firewood al of near y 9
where you will use il. Leave
any unused firewood on site.

2021 North American
Invasive Species Forum

BuyLocalBurnLocal.ca

( Canadian Council Conseil Canadien sur les
30
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Following our usual methods, we took the research from the national survey, formed a working group and reviewed existing firewood campaigns to begin the campaign
Our working group was key in the development of the resources
The national survey was key in development of the messaging 
Based on the research and lessons learned and experience from working group members, Buy Local Burn Local was formed (some existing campaigns use “Don’t move firewood”, but working group experts found buy local burn local was more inclusive and don’t move firewood can have a negative connotation and you can technically move firewood in regulated area)



Kellie Sherman

Communications Coordinator
Canadian Council on Invasive Species
coordinator@canadainvasives.ca

CANADAINVASIVES.CA g n @canadainvasives
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